“Deepr™ really does deliver focus group type richness”

Stapos.

Deepr™ Insight is the latest in qualitative tools offered by Skopos, allowing
customers to quickly turnaround qualitative insights but from a larger number of
people than you can reach in online groups.

How does Deepr™ work?
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Supporting Stats

*Stats from a 10 gs. CSAT survey of n300 - 3 x open-end verbatim gs.

Compared to traditional online surveys, Deepr™ captures:
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